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Need:  

The contribution made by the informal 
sector to India’s economy is substantial. 
There is no denying the fact that our 
nation’s growth relies considerably on 
micro, small, and medium enterprises 
(MSMEs) that contribute significantly to 
the GDP1 by generating mass employment 
in every nook and corner of India. In view 
of its significance, the government is 
expected to provide adequate support to 
ensure MSMEs’ growth does not get 
hamstrung at any point, especially in the 
middle of a pandemic that has brought 
major global economies to a standstill. 
Among all the sectors, MSMEs were badly 
hit following the lockdown as industries 
remained closed for more than two 
months between March-end and June. The 
current economic situation is not 
conducive to small industries as there is 
restricted liquidity in the system, even 
though the government pumped in 
                                                                 
1 Around 6.5 crore micro, small and medium 
enterprises (MSMEs) contribute 30 per cent to 
GDP 

stimulus to keep the sector alive. Although 
the government has introduced several 
economic measures in terms of financing, 
certain gaps remain that prevent the 
sector from functioning well. The top 
challenges that cripple the industry have 
been mentioned below 
 

 Ease of doing business remains a 
bottleneck 

Most start-ups in India face the problem in 
the initial stages because of too many 
regulations and approvals. Even as India 
managed to jump places in the World 
Bank’s Ease of Doing Business index, there 
are several loopholes in the system that 
keep businesses on the edge and prevent 
them from expanding or flourishing. Many 
times, entrepreneurs are demotivated to 
start up because of troubles relating to 
MSME loan. 
 

E-commerce in MSME Growth - Flipkart SAMARTH 
 

Lead Organization:  Flipkart                                                                                             Geographic Spread: Pan- India 
 
 

 

Key Message: According to the Ministry of MSME, there 
are about 1.4 million ‘registered’ micro, small and 
medium enterprises, across the manufacturing and 
services sectors in India. While describing the overall 
landscape for MSMEs in the country, the MSME annual 
report by Ministry of Micro, Small and Medium 
Enterprises (2021), highlights the lack of market access 
as one of the key challenges faced by MSMEs in India. 
This problem is solved by E-commerce platforms. They 
create market access opportunities for MSMEs through 
their supply chain and delivery partnerships. Flipkart 
Samarth is an initiative by Flipkart Private Limited 
Company, dedicated to empower sections of society that 
are less privileged or bodies that are committed to a 
greater good. Through this program, we aim to support 
these sections by providing them with opportunities 
that’ll help them attain financial independence. 

https://msme.gov.in/sites/default/files/MSME-ANNUAL-REPORT-ENGLISH%202020-21.pdf


      

 

 Lack of Access to Financing Solutions 
Most businesses face perennial problems 
of accessing finance or availing an MSME 
loan even as the government has 
implemented measures to make credit for 
businesses readily available to foster 
entrepreneurship. The regulatory 
loopholes that cause a delay in getting 
licenses, insurance, and certifications also 
hamper the prospects of MSMEs. 
 

 Technology remains a major 
deterrent 

Most businesses fail to reap the benefits of 
the latest technological developments in 
their sector due to a lack of expertise and 
awareness.  
 

 Absence of collateral in loan 
Some businesses may find it difficult to 
avail MSME loan as a result of a strict 
collateral protocol. Since small companies 
may not have the property to substantiate 
the criteria to avail a loan, business owners 
may opt for unsecured business loans from 
lenders and not fret over offering 
collateral or assets to get the MSME loan 
approval. 
 
Policy makers have recognised the 
challenges that MSMEs face, and that's 
why policies like Skill India, Make in India, 
Digital India and Startup India have their 
primary focus set on MSMEs so that these 
entities can tap into the immense power 
and potential of the internet. 
 
The emergence of online marketplaces 
through e-commerce acted as nothing less 
than a catalyst for growth and achieving 
momentum to continue in future as well. 
MSMEs and e-commerce have been acting 
as the two wheels of the same chariot. 
Through e-commerce, even smaller 
MSMEs get to showcase their products, 
items, etc across the globe without 
spending much on expansion and change 
of location. For MSMEs, e-commerce has 
become synonymous with economic 

                                                                 
2 https://stories.flipkart.com/flipkart-samarth-
indian-artisans-weavers-craftsmen/  

growth and sustainability. E-commerce 
has helped MSMEs to get rid of all the 
business hurdles, which in turn got them a 
larger audience and a rise in revenues. 
With the support of e-commerce, MSMEs 
act as the engine of growth and economic 
development in India. 
 
E-Commerce Company Flipkart 2 
introduced a key initiative Samarth to 
boost the sales of MSMEs. 

Samarth, by Flipkart #Asaan hai Badhna 

The homegrown platform, Flipkart, came 
up with a program called Samarth in July 
2019 to promote Indian artisans, weavers, 
and the state’s handloom 
industries.  Through this initiative, MSMEs 
can easily access the online business 
market. The initiative provides support to 
MSMEs in terms of handling business, 
storage, and account management. With 
Samarth, Flipkart is empowering millions 
of small entrepreneurs, which leads to the 
development of rural India. 

Objective: 

The Samarth initiative was started with an 
aim to uplift and embrace India’s artisans, 
weavers, micro-enterprises into e-
commerce, giving them access to a Pan-
India customer base and a regular flow of 
income. In addition to just offering the 
artisans a platform to showcase and sell 
their creations, the platform also offers 
cataloguing support, training sessions, 
advertising credits and more. 

Process: 

Flipkart Samarth has been designed to 
support the e-commerce journey for 
artisans from on-boarding until they reach 
familiarity with the process of selling 
online. The host of initiatives and benefits 
under Flipkart Samarth include dedicated 
support for on boarding, cataloguing, 
account management, business insights, 
dedicated seller support, reduced 

https://stories.flipkart.com/flipkart-samarth-indian-artisans-weavers-craftsmen/
https://stories.flipkart.com/flipkart-samarth-indian-artisans-weavers-craftsmen/


      

 

commission where eligible, and 
warehousing support. Flipkart has 
systematically assessed the pain points 
and aspirations of these groups and 
designed Flipkart Samarth to address their 
problems and make it easier for them to 
list and sell online. 

Flipkart Samarth also work closely with 
reputed NGOs and government bodies and 
livelihood missions to reach a large 
number of rural entrepreneurs, with a 
special focus on women-led enterprises, 
differently abled entrepreneurs, artisans, 
and weavers, who often face obstacles 
such as lack of access to working capital, 
poor infrastructure, and inadequate 
training.  

Flipkart Partners with the following 
organisations to reach a large number of 
rural entrepreneurs: 

1. Craftizen 
2. Indha 
3. ANUNA 
4. CO STRIPES 
5. NABET INDIA 

 

 

Overcoming Barrier: 

The International Council for Small 
Business (ICSB) 3  reports that formal and 
informal Micro-, Small and Medium-sized 
Enterprises (MSMEs) constitute over 90% 
of all firms world over. According to the 
United Nations4, these businesses account, 
on average, for 70% of total employment 
and 50% of GDP.  

                                                                 
3 https://icsb.org  
4 https://www.un.org/en/observances/micro-
small-medium-businesses-day  

 
The COVID-19 crisis has hit small 
businesses the hardest. Small and medium 
businesses account for the long tail of the 
economy, serving a multitude of 
customers and creating jobs for the skilled 
and unskilled workforce alike. 
 
Since April 2020, Flipkart has enabled 
more than 90% of its sellers to resume 
business. 5  Flipkart’s homegrown e-
commerce platform, among the largest in 
India, offers a plethora of opportunities to 
MSMEs by catalyzing their journey to 
growth, profitability and stability.  The 
Samarth program underscores their 
commitment to entrepreneurs and 
MSMEs by giving them access to dedicated 
support for cataloguing, account 
management, business insights, dedicated 
seller support and warehousing support. 
Today, Flipkart Samarth plays a significant 
role in building capabilities within the rural 
and underserved society of the country 
and is today supporting the livelihood of 
over 500,000 artisans, weavers and micro-
enterprises across India. 
 
The benefits offered by Flipkart Samarth:  

Special Support: Dedicated assistance in 
terms of registration, listing MSMEs 
products, and cataloging. 

Account Manager: Support of an account 
manager who’ll help MSMEs run their 
business smoothly, free of charge for six 
months. 

Warehousing Assistance: As a special 
advantage, Flipkart Samarth provides 
space to MSMEs in warehouses for their 
products. 

Ease: MSMEs only need 3 documents and 
1 product to start selling. 

5 https://stories.flipkart.com/msme-covid-19-
small-business-samarth/  

https://icsb.org/
https://icsb.org/
https://www.un.org/en/observances/micro-small-medium-businesses-day
https://www.un.org/en/observances/micro-small-medium-businesses-day
https://icsb.org/
https://www.un.org/en/observances/micro-small-medium-businesses-day
https://www.un.org/en/observances/micro-small-medium-businesses-day
https://www.flipkart.com/
https://www.flipkart.com/
https://stories.flipkart.com/msme-covid-19-small-business-samarth/
https://stories.flipkart.com/msme-covid-19-small-business-samarth/


      

 

Lowest cost of doing business:  The most 
competitive rate cards (commissions) in 
the industry.   

Growth: Sale events every month to give 
small businesses opportunities to grow.   

Approachability: Seller events are 
organized very frequently where they can 
get in touch with Flipkart leaders and get 
answers of their queries.  

Economic Benefits: 

Flipkart Samarth is currently supporting 
the livelihoods of over 9,50,000 artisans, 
weavers and craftsmen across India, and is 
continuously working towards bringing 
even more sellers onto the platform.6 

Social Benefits: 

Ministry of Rural Development signs MoU 
with Flipkart 

Flipkart, has signed a Memorandum of 
Understanding (MoU) with the Ministry of 
Rural Development of the Government of 
India (MoRD), for their ambitious 
Deendayal Antyodaya Yojana – National 
Rural Livelihood Mission (DAY-NRLM) 
program, to help empower local 
businesses and self-help groups (SHGs) – 
especially those that are led by women – 
by bringing them into the e-commerce fold. 
The partnership is aligned with the DAY-
NRLM’s goal of strengthening the 
capabilities of rural communities for self-
employment and entrepreneurship, thus 
providing further impetus to the Prime 
Minister’s vision of an “Atmanirbhar 
Bharat” 

NITI Aayog and Flipkart collaborate to 
enhance Women Entrepreneurship 
Platform7 

In an effort to enhance the community 
experience for women entrepreneurs in 
India, NITI Aayog and Flipkart  have come 

                                                                 
6 
https://pib.gov.in/PressReleaseIframePage.as
px?PRID=1768894  
7 
https://storiesflistgv2.blob.core.windows.net/

together to launch the revamped Women 
Entrepreneurship Platform. The Women 
Entrepreneurship Platform (WEP) is a first 
of its kind, unified access portal which 
brings together women from different 
parts of India to realize their 
entrepreneurial aspirations. The 
revamped version shall also include an 
additional feature to offer mentorship to 
the women mentees with specific 
knowledge concerning a problem area 
through a dedicated online mechanism 
facilitated under FICCI-FLO’s Empowering 
the Greater 50% mission. 

Women entrepreneurs today face unique 
obstacles, from a lack of networking 
opportunities and mentors to the 
challenge of balancing work and family. 
When women come together or form 
communities, they are better equipped to 
tackle challenges that come their way. 
Shared experiences from mentors and 
professionals further help them 
understand that a support system is just 
around the corner to take their passion 
and entrepreneurial ambition to new 
heights. With that as a primary goal, NITI 
Aayog and Flipkart jointly bring forth the 
strength of technology and user 
experience to the foreground to enable 
‘Community’ interaction and engagement 
for women entrepreneurs on the platform. 
The vision is to make ‘Community’ a very 
interactive, rewarding and intuitive QnA 
platform leveraging WEP resources, so 
that entrepreneurs can utilize it for fruitful 
discussions and for sharing knowledge, 
ultimately benefiting the women 
entrepreneur’s ecosystem in India. 

Environmental Benefits: 

Flipkart accelerates Plastic waste reduction 
efforts 

Flipkart, India’s homegrown ecommerce 
marketplace, has been working across the 

stories/2021/01/FINAL-Press-Release_-NITI-
Aayog-and-Flipkart-collaborate-to-enhance-
Women-Entrepreneurship-Platform.pdf  

https://pib.gov.in/PressReleaseIframePage.aspx?PRID=1768894
https://pib.gov.in/PressReleaseIframePage.aspx?PRID=1768894
https://storiesflistgv2.blob.core.windows.net/stories/2021/01/FINAL-Press-Release_-NITI-Aayog-and-Flipkart-collaborate-to-enhance-Women-Entrepreneurship-Platform.pdf
https://storiesflistgv2.blob.core.windows.net/stories/2021/01/FINAL-Press-Release_-NITI-Aayog-and-Flipkart-collaborate-to-enhance-Women-Entrepreneurship-Platform.pdf
https://storiesflistgv2.blob.core.windows.net/stories/2021/01/FINAL-Press-Release_-NITI-Aayog-and-Flipkart-collaborate-to-enhance-Women-Entrepreneurship-Platform.pdf
https://storiesflistgv2.blob.core.windows.net/stories/2021/01/FINAL-Press-Release_-NITI-Aayog-and-Flipkart-collaborate-to-enhance-Women-Entrepreneurship-Platform.pdf


      

 

ecosystem to evaluate and introduce 
sustainable packaging materials in its 
supply chain. As part of its efforts to move 
towards zero waste, the company has 
been able to reduce plastic packaging in its 
supply chain, and has cut down the usage 
of plastic packaging in its own supply chain 
to ~50%. Flipkart has now started phasing 
out plastic packaging from its own supply 
chain in Maharashtra through usage of 
Paper based packaging starting May 1st, 
2020. The company has been driving 
several initiatives as it pursues sustainable 
growth, which includes the introduction of 
eco-friendly paper shreds, replacing poly 
pouches with recycled paper bags, 
replacing bubble wraps and airbags with 
carton waste shredded material and 2 Ply 
roll to name a few. The sustainable 
packaging for Flipkart’s supply chain assets 
in the state of Maharashtra includes 
replacing plastic security bags with 
security envelopes made of paper. In 
addition, all fillers and wrapping films have 
been replaced with cushioning materials 
made from recycled paper. 

Flipkart Group Companies Join hands with 
Canopy to Advance Sustainability Efforts 
and Conserve Forests 

Protection and preservation of the global 
forest ecosystem is the undisputed need of 
the hour with unprecedented climate 
change impacts being seen across the 
world.  

Through a Sustainable Forest-Derived 
Materials (FDM) Sourcing partnership with 
Canopy, the award-winning environmental 
not-for-profit organization, Flipkart is 
answering a resounding cry for change by 
becoming a proactive force for the better. 
Sustainable FDM Sourcing is a step in that 
direction and involves finding alternative 
solutions to products made from wood 
pulp and ensuring sourcing of raw 
materials only from certified responsibly 
managed forests.  

By signing on for Canopy’s flagship 
initiatives, Pack4Good and Canopy Style, 
we are striving to take the next step on 
creating a responsible value chain for the 

Flipkart Group.  As they continue to find 
opportunities to reduce environmental 
impact across the supply chain, including 
a 100% single-use plastic elimination in 
our own supply chain and a commitment 
to transition towards 100% electric 
mobility by 2030. 

 

 

 

 

https://storiesflistgv2.blob.core.windows.net/stories/2021/07/Final-Flipkart-eliminates-Single-use-plastic-in-its-Supply-chain-.pdf
https://stories.flipkart.com/100-electric-mobility-by-2030-flipkart-drives-towards-sustainability-with-ev100/
https://stories.flipkart.com/100-electric-mobility-by-2030-flipkart-drives-towards-sustainability-with-ev100/

